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Showtime Networks Inc. (SNI) operates premium 
television networks and the Showtime stand-
alone streaming service available to subscribers 
through cable, satellite and streaming devices.

With the introduction of a new technology, the Showtime Hotel App, the network had an opportunity to 
deliver new benefits to hotels and other bulk environments with a fresh take on property amenities and 
in-room entertainment that promotes a superior guest experience.

BACKGROUND 

Key attributes that differentiate the Hotel App from 
competitive streaming apps include:

EASE OF USE. Guests can watch 
with the click of a button.

PRIVACY. No personal information or 
password is collected from guests.

THOUSANDS OF CHOICES. Original 
series, hit movies, sports and more. 

CONVENIENCE AND CONTROL. Guests 
watch what they want when they want 
with pause, fast forward and rewind. 

LIVE TV. Live streaming provided. No 
required purchase of the standard channel. 

OPTIMIZED FOR HOTELS. No after-hours 
programming. Parental controls supported. 



Showtime wished to 
elevate the Showtime 
brand from a B2C 
market to a B2B market 
by positioning the Hotel 
App as the best in-room 
entertainment amenity. 

The campaign must speak to decision-makers, buyers 
and sales reps, outline the apps benefits to hoteliers, 
universities, hospitals, and other bulk environments 
and their guests, and define guest preference, app 
ease of use and choice of premium programming. 

The target audiences for the ads would be 
property decision-makers who launch or renew 
the Hotel App, and bulk sales reps who sell the 
Hotel App to properties.  

Elevation’s creative team believed the Hotel App 
provided an amazing opportunity to use creative 
B2B marketing to increase awareness and establish 
the app in the hotel and hospitality industry. 

SHOWTIME WISHED TO 
MARKET THE HOTEL APP AS

THE BEST IN-ROOM 
ENTERTAINMENT 

AMENITY

of hotel guests say the Showtime 
entertainment app would make 
their stay more enjoyable

92% Market share of linear TV apps:

80% HBO
20% Showtime

CHALLENGE



Showtime provided 
a vast amount of 
research positioning 
themselves and 
the Hotel App as 
the best in-room 
entertainment 
amenity; unique and 
essential to the guest 
room experience.

After reviewing the research, Elevation 
identified four key messaging pillars 
that would speak directly to hoteliers 
using their industry language, leverage 
Showtime as a guest-preferred brand 
and communicate the Hotel App’s 
benefits. Each point speaks to a rationale 
that is brought to life within each of the 
creative concepts that followed.

CUSTOMER CARE

The purpose of 
Showtime Hotel App is 
to empower hoteliers to 
provide that home away 
from home experience.

EVIDENCE

Statistics prove that 
Showtime is the guest-
preferred brand. 

RETURN

When guests spend more time 
in-room, the benefits are split 
50/50 between the guests 
and the hosts. Guests have an 
exceptional experience while 
hoteliers see increased revenue.

CUSTOMER 
SATISFACTION

Improved customer 
care increases customer 
satisfaction, which, in 
turn, increases the star 
rating for the hotel.

STRATEGY



Elevation delivered four 
campaign concepts 
that would establish the 
Showtime Hotel App as 
a viable business solution 
providing sought-after 
and easy-to-access 
premium entertainment.

Concept 1: 'Home Away from Home'

In this approach, Elevation leveraged the “at home” 
experience hotels seek to provide, leveraging Showtime as 
a guest-preferred brand. 

DELIVERABLES

TO HIGHLIGHT THE “HOME AWAY FROM 
HOME” EXPERIENCE, THE SUITCASE FILLED 
WITH PICTURE FRAMES DEMONSTRATES 
THAT THE GUESTS ARE MORE EXCITED IN 
USING THE HOTEL APP THAN UNPACKING.



Concept 2: 'Statistics'

This concept was designed to highlight 
research that shows guests want 
Showtime and establish Showtime as a 
preferred brand.

In this concept  the statistics are 
interacting with the guests.

DELIVERABLES

THE RED HEADLINE TREATMENT 
SUPPORTS THE RESEARCH 

THAT WAS DONE WHILE INTERACTING 
WITH THE HOTEL GUESTS.

THE TV SHOWCASES THE HOTEL APP 
BY SHOWING A FEW OF SHOWTIME 

MOVIES AND ORIGINALS 
PROVIDING A BETTER IN-ROOM 
EXPERIENCE, JUST LIKE HOME.

DESIGN NOTE



Concept 3: '50/50'

Here we weigh the spectacular guest 
experience against the hotelier’s bottom 
line (revenue), finding them equal.

The movie scene combined with the 
in-room scene shows guests physi-
cally immersed in the Hotel App and 
spending more time at the hotel, which 
increases guest expenditure.

DELIVERABLES

We’re Changing How Guests 
View In-Room Entertainment. 
In a recent nationwide study, 89% of guests said the SHOWTIME 

App would add value to their stay. That’s because the SHOWTIME 

App delivers instant access to thousands of original shows, movies, 

sports and more – with no phones, logins or passwords required. 

It’s the ultimate upgrade for in-room entertainment. 

Show guests you value their patronage with the SHOWTIME 

favorites they know and love. They’ll have a great experience. And 

you’ll improve your guest satisfaction, occupancy rates and ADRs. 

Now that’s a happy ending. 

Visit SHO.COM/HOTELAPP for more information.

Guest Satisfaction is 
Only Half the Story.

*2019 Hotel Study among Business and Pleasure guests. © 2020 Showtime Networks Inc., a V iacomCBS Company. SHOW TIME and related marks are trademarks of Showtime Networks Inc. 
Indiv idual programs, devices and marks are the proper t y of their respect ive owners. A l l Rights Reserved.

THE 50/50 SPLIT CONCEPT 
WAS EXECUTED BY 
MERGING A LIFESTYLE 
IMAGE OF A COUPLE 
WATCHING TV IN A HOTEL 
ROOM WITH A SCENE 
FROM AN ACTION FILM. 
THE BODY OF THE WOMAN 
AND SOLDIER ARE ALIGNED 
TO IMPLY IMMERSION.



DELIVERABLES

Concept 4: 'Stars'

Version 1: This creative concept is a nod to 
Showtime’s much-loved actors. It links five-
star movie reviews with five-star hotel reviews. 
This approach suggests that guest ratings 
increase with the opportunity for guests to 
continue watching their favorite shows.

Version 2: Finding stock photography was 
a challenge for the second version, so our 
creative team used 3D software to design a 
hotel room that connects the five-star movie 
rating to five-star hotel rating.

THE FIRST DESIGN APPROACH 
WAS TO UTILIZE ACTORS FROM 
SHOWTIME ORIGINALS TO 
CONNECT BACK TO THE HEADLINE.

THE HOTEL ROOM FEATURED 
IN VERSION 2 WAS MADE 
USING INDIVIDUAL ELEMENTS 
IN ADOBE DIMENSIONS.



Elevation Marketing delivered a diverse 
collection of creative ads that nailed the 
strategy, establishing Showtime as best 
in-room premium entertainment, positioning 
Showtime in the B2B market, focusing 
on the needs of the hotelier decision 
makers and presenting a wide variety of 
television and movie programming.

RESULTS
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Elevation Marketing is one of the most dynamic, integrated 
B2B agencies in the US, and for good reason — our strategic, 
fully integrated approach aligns sales and marketing to 
deliver remarkable results for clients whose buying cycles, 
customer behaviors and channels to market are uniquely 
their own. Marketing B2B companies successfully requires 
deep understanding of the B2B space, a knack for compelling 
brand stories, and the ability to execute effectively when 

buyers are companies, not consumers. With proven B2B 
acumen, unparalleled research and exceptional creative 
design, we develop data-driven marketing strategies and 
build memorable brand experiences that empower lasting 
customer relationships for clients in every industry.

Top 20 
Interactive Marketing Firm

ABOUT ELEVATION

Insight. Innovation. Impact. 


