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BACKGROUND

Green Choice Energy specializes  
in renewable and carbon-neutral  
energy products
Green Choice Energy is a licensed electricity and natural gas supplier to residential and business 
customers in seven states and the District of Columbia. They deliver 100% clean, renewable electricity 
and carbon-neutral natural gas with a choice of plans that suit their customers’ budgets and 
consumption habits, and energy management services that ensure their energy use is as efficient as it 
can be. They make it easy for customers to switch to clean energy.

Based in New York, Green Choice Energy encourages the use of clean energy to power homes  
and businesses in the communities they serve so this generation and all who come after can enjoy 
pure water, healthy air and a life free of unnecessary, harmful pollution. They’re passionate about 
earth-friendly energy options, offering customers renewable energy from solar, hydropower (water)  
and windsources as well as carbon-neutral natural gas.

100%
CLEAN, RENEWABLE AND CARBON-NEUTRAL, WHICH 

MAKES IT EASY TO SWITCH TO CLEAN ENERGY.



CHALLENGE 

Low brand awareness in a fast-growing 
industry with intense competition
With its focus on renewable and carbon-neutral energy sources, Green Choice Energy offered 
residential and commercial customers an attractive alternative to fossil fuels, and they had 
the processes in place to make it easy for them to switch from their current providers. What 
they didn’t have was a distinctive brand look, message and online presence that could break 
through the noise and differentiate them from other clean energy providers. As well, they were 
retiring an earlier brand name and associated website.

Green Choice Energy engaged Elevation to create a new brand identity, develop compelling 
messaging, and build a website that was attractive, intuitive, informative and encouraged 
customer conversion. 
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PHASE 1: BRAND IDENTITY  
AND CREATIVE CONCEPTS

With the discovery insights in hand, Elevation’s creative team 
developed a new brand identity for Green Choice Energy 
that aligned with the company’s focus on earth-friendly 
energy options and exceptional customer service, and that 
captured its passion for the environment and its forward-
thinking mentality. A new logo in an eco-friendly blue and 
green palette was developed, along with a new tagline: 
Better Energy. Better Earth. Elevation also created a brand 
style guide governing Green Choice Energy logo usage, 
brand fonts, color palette, photography styles, icons and 
image usage.

Visually compelling creative concepts were developed that 
would improve user flow throughout the website, provide 
a consistent customer experience, encourage customer 
engagement and ultimately, boost conversion rates.

In addition, Elevation conducted a social media audit to 
understand how Green Choice Energy and its competitors 
were representing themselves visually on LinkedIn, Facebook 
and Instagram. Elevation then developed compelling images 
and profiles for the company’s presence on those sites. 

STRATEGY



STRATEGY

A multiphase approach is used to refine  
Green Choice Energy’s brand identity 
and launch a new website that creates 
a user-friendly web experience aligned 
with the ethos of people looking for 
energy alternatives
 
PHASE 2: WEBSITE DISCOVERY, STRATEGY AND PLANNING

The initial phase of the project focused on an analysis of the website Green Choice Energy 
was retiring to outline technical, functional, design and branding needs. Elevation then 
defined the parameters, objectives, roles and timelines related to the website project.  
A sitemap and wireframes for a homepage and subpages were developed to address  
the layouts, architecture and navigation requirements of the new site. 



PHASE 3: CONTENT DEVELOPMENT

With the sitemap, brand identity and creative concepts in hand, Elevation’s content team 
developed a brand positioning statement that served as the foundation for web copy 
and ongoing marketing communications. To tell the brand story effectively, a marketing 
catchphrase was developed (aligned with the tagline and positioning statement) to ground 
each page of the website and provide messaging alignment around: 

Elevation then developed website content for the entire site—homepage, subpages, form  
fills, CTAs, etc.—that enticed people to make the switch to affordable, reliable clean energy.  
The messaging emphasized how easy it was to switch and provided educational content about 
energy alternatives. It also highlighted the ways in which Green Choice Energy benefits the 
client, the community and future generations. 

Good for the environment. 
Good for your community. 
Good for your peace of mind.

STRATEGY



PHASE 4: SITE PLAN, TESTING AND LAUNCH

A strong architecture supports higher conversions and engagement. The website analysis 
was used as the basis for a site plan—architecture, UX, UI—that outlined the relationships, 
dependencies and flow of information for visitors to the site across the homepage and  
subpages. Pricing plans by geography and consumer education were a priority.  
A site that was mobile-friendly and responsive were must-haves. 

Elevation then moved into building the site, following best practices for modularized, reusable 
code for site speed, mobile-friendly design, reduced error potential and future extensibility.  
Prior to launch, internal quality assurance (QA) activity was initiated, including browser and 
device testing. Tracking features were installed to capture performance metrics. A site migration 
plan for retiring the RPA Energy brand was created. The Elevation team also developed a basic 
technical specification document for use by Green Choice Energy once the site was live. 

At the completion of pre-launch testing and training, the Elevation team was ready to launch.  
A backup and archive of the old site were established, and the new site was launched through 
an approved hosting environment. 

The new greenchoiceenergy.com was born.

STRATEGY

BEST PRACTICES FOR 

MODULARIZED, REUSABLE CODE 

FOR SITE SPEED,  

MOBILE-FRIENDLY DESIGN

https://www.greenchoiceenergy.com/


DELIVERABLES

RESULTS

• Website UX/UI assessment

• Social media profile audit 

• Brand identity  
– logo, tagline, creative

• Brand style guide

• Brand positioning and messaging

• Web content 

• Creative concepts

• Full website development and launch

• Social media profiles

Elevation delivered on its promise to create a website that enabled visitors to quickly understand the company's commitment to renewable energy and natural gas, 
and that made it easy to switch to eco-friendly alternative fuels.
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Elevation Marketing is one of the most dynamic, integrated 
B2B agencies in the U.S., and for good reason — our strategic, 
fully integrated approach aligns sales and marketing to 
deliver remarkable results for clients whose buying cycles, 
customer behaviors and channels to market are uniquely 
their own. Marketing B2B companies successfully requires 
deep understanding of the B2B space, a knack for compelling 
brand stories, and the ability to execute effectively when 

buyers are companies, not consumers. With proven B2B 
acumen, unparalleled research and exceptional creative 
design, we develop data-driven marketing strategies and 
build memorable brand experiences that empower lasting 
customer relationships for clients in every industry.

Top 20 
Interactive Marketing Firm
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