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Elevation Marketing helps risk management 
software as a service (SaaS) provider integrate its 
multi-service offerings and create a new brand.  
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A company offering more than 70 years 
of experience in the business-critical areas 
of insurance, surety, financial analysis, 
safety and supply chain risk management. 
The company, known as Vertikal today, launched a software as a service (SaaS) 
product called CertFocus in 2004, a next-generation certificate of insurance tracking 
management system. It followed with PreQual in 2012, a SaaS product that manages 
vendor, supplier and subcontractor relationships to help companies reduce risk. 
CertFocus/PreQual does the due diligence of ensuring these third parties are certified to do 
what they say, are in good financial standing, have no criminal history and are insured should 
things go wrong. In some industries, such as construction and contracting, the checks and 
reports Vertikal provides are an essential part of doing business. CertFocus/PreQual envisaged 
combining its product offerings in a single solution suite delivered from one centralized SaaS 
platform, with the rationale that a centralized product offering would resonate across a 
customer’s entire enterprise. A single platform solution could help expedite decisions related  
to risk so that commercial developments can progress more quickly.  

BACKGROUND 

CertFocus/PreQual envisaged 
combining its product offerings in a 
single solution suite delivered from 

one centralized SaaS platform.



CHALLENGE

Would a one-stop 
solution fit in a 
market that was 
unaccustomed 
to centralized 
planning and 
decision-making?  
Vertikal asked Elevation Marketing to 
research and provide strategic insights 
on how to successfully brand and market 
an integrated and configurable risk 
management solution to its customers and 
prospects going forward. Elevation’s team 
was also tasked with identifying specific 
personas to target marketing messages, 
and based on these insights, creating 
and developing a new brand combining 
the premium risk management services 
and technology offerings of CertFocus/
PreQual into a world-class SaaS package. 

Finally, Elevation was to apply the research 
findings to formulate an integrated, 
strategic marketing plan including:

a new name  
for the platform

new  
branding

logo design

messaging  
matrix



STRATEGY

Gaining a 
competitive edge 
in a noisy market 
requires a creative 
solution that 
resonates with 
targeted personas 
to drive action.

PHASE 1: DISCOVERY  
AND RESEARCH 
MARKET RESEARCH  
AND MEDIA AUDIT 
The first phase concentrated on 
understanding the risk management 
industry dynamics, opportunities 
and uncovering key trends, as well as 
analyzing the brand positioning, content/
messaging and media strategies of 
leading competitors. Elevation Marketing 
collected and audited marketing efforts 
from a number of client-identified 
competitive organizations, as well as 
ones that surfaced as a result of discussions 
and other research findings. Next, Elevation 
conducted quantitative surveys of risk 
management respondents, as well as 
qualitative stakeholder reviews of CertFocus/
PreQual employees, clients and prospective 
customers. The comprehensive media 
audit revealed that CertFocus/PreQual had 
zero media and market report mentions, 
suggesting a weak brand presence and low 
searchability online compared to active and 
visible competitors. Also, the audit showed 
that demand exists for content on the role 
that risk management plays in the evolution 
of today’s market. This finding created a 
powerful opportunity for a new brand to 
generate thought leadership by providing 
expert insight and commentary to industry-
respected publications.  

PHASE 2: EVALUATION   
ANALYZING CRITICAL BUSINESS 
AND AUDIENCE INPUTS 
Insights from phase one revealed that the 
risk management market appears to be 
commoditized and that marketing is heavily 
focused on features and functions. The 
prevailing marketing messages are neither 
resonating with the audience, nor leading 
to a business action. Elevation’s research 
revealed that the audience desires 
customer service and case-by-case 
expert guidance from credentialed 
professionals. This insight presented an 
enticing opportunity for the proposed 
integrated platform to demonstrate 
value and deliver on those needs. There 
were also concerns heard from mid-level 
management and lower level administrators 
that SaaS risk management would eliminate 
human interaction and take away jobs, 
and also that a “total solution” would 
result in loss of control. However, that was 
not the case when it came to executives. 
For C-suite executives, mitigating risk 
was the top concern followed by a desire 
to increase efficiency and enable better 
decision-making.  

PHASE 3: STRATEGY   
BRINGING IT ALL TOGETHER 
Quantitative surveys and qualitative 
feedback both reported that the C-suite 
wields the most influence on buying 
decisions related to risk management 
software. Elevation Marketing 

recommended positioning the new brand 
with messaging directed to roles such as 
CEO/CFO, Head of Legal and Head of 
HR. This required an overarching message 
focused on enterprise risk mitigation at a 
corporate level, as that would resonate  
with these target personas and could 
effectively bypass opposition from  
lower level administrators.   

PHASE 4: EXECUTION   
DEVELOPING THE NEW BRAND 
Elevation Marketing presented more 
than 180 name options for the new 
brand identity along with rationales 
before narrowing it down to a final 
selection: Vertikal RMS. Next, Elevation 
developed branding elements with a 
comprehensive set of deliverables, including 
new logo design, messaging matrix and a 
strategic marketing plan to manage the  
customer/prospect journey and drive  
tactical marketing and sales enablement  
for the new platform offering.    

“As your technology partner,  
Vertikal has the tools and expert 
support you need to simplify, organize 
and monitor your evolving third-
party/vendor relationships from 
prequalification to certificate of 
insurance management. With Vertikal, 
growth is full speed ahead. We’ll  
be there to help you manage risk  
to protect your profitability.”

Elevation Marketing executed 
a comprehensive research and 
discovery program to analyze 
critical audience feedback 
essential to developing 
targeted messaging, enabling 
sales and enhancing marketing 
activities for the proposed 
integrated platform. 



Brand development

• Name the new brand

• Design a new brand identity

•  Design and launch new website 

•  Design logo 

•  Define brand pillars

•  Create mood boards

•  Write messaging matrix 

•  Develop strategic marketing plan

Sales support design and execution

• New trade show exhibit creative

• Pull-up banners

• One-pager

•  Postcards/DM templates

•  Email templates

•  PowerPoint deck

•  Brochure content and design

DELIVERABLES

CHART & GRAPH STYLE

ICONS

Headline treatment sit amet, consecter

adipiscing elit diam nonummy

nibh euismod.

32%
Call out treatment

Lorem ipsum dolor sit amet, consectetuer adipiscing 

elit, Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, sed diam.
Odio dignissim qui blandit praesent 

luptatum zzril deleni augue duis 

dolore te feugait nulla facilisi.

First & Last Name

Title of Company

75%

87%

63%
50%
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CHART LABEL

FONTS

Museo Slab 300, 500, 700, 900
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PRIMARY BRAND

COLORS

ACCENT

COLORS

Block of copy style laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 

minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut 

aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit 

in vulputate velit esse molestie consequat.
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32%
Call out treatment

Lorem ipsum dolor sit amet, consectetuer 

adipiscing elit, Lorem ipsum dolor sit 

amet, consectetuer adipiscing elit, sed 

diam nonummy nibh euismod.

Headline treatment sit amet, 

consectetuer adipiscing elit, sed 

diam nonummy nibh euismod.

Block of copy style laoreet dolore magna aliquam erat volutpat. Ut wisi 

enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit 

lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum 

iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel 

illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto 

odio dignissim qui blandit praesent luptatum zzril deleni augue..
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CHARTS & GRAPHS

ICON STYLES

PATTERNS/TEXTURE

75%

66%

40%

70%

FONTS

Museo Slab 300, 500, 700, 900

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890

Museo Sans 300, 500, 700, 900

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890

Odio dignissim qui blandit praesent 

luptatum zzril deleni augue duis 

dolore te feugait nulla facilisi.

First & Last Name

Title of Company

Headline treatment sit amet,

consectetuer adipiscing elit, sed

diam nonummy nibh euismod.

Block of copy style laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim 

veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea 

commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit 

esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et 

accumsan et iusto.

FONTS

Unit OT Light, Regular, Bold
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ICON STYLES

PRIMARY BRAND COLORS

ACCENT  COLORS

Unit OT Slab Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

1234567890

54%

Call out

treatment

Odio dignissim qui blandit 

praesent luptatum zzril deleni 

augue duis dolore te feugait 

nulla facilisi.“

TINTED PATTERNS

PowerPoint templateBrochure design

Logo design

Mood boards

Old version New version

At Vertikal, we specialize in mitigating the risks of third-party/

vendor relationships, including those that impact multiple 

departments. We do this through a suite of user-friendly tools and 

expert services that organize, simplify and monitor these relationships to 

identify and address specifi c insurance and compliance issues and the 

resulting fi nancial loss that could adversely impact your company.

CLIENTS

CERTIFIED EXPERTS

Our Configurable Risk Management Platform

Integrated Risk Management Solutions

Rise Above Risk
A fully confi gurable solution to manage 
all your third-party and vendor 
relationships seamlessly.

Our data-driven, integrated risk management 

platform and certifi ed expertise is your 

competitive advantage.
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Sleep well with ShieldCor
Spot operational safety gaps in your supply chain.

Every business is unique, with infrastructure and processes that 

are as individual as your fi ngerprint. This makes developing and 

optimizing an e� ective safety ecosystem for your business a highly 

technical challenge at best, and a fi nancial burden at worst. 

ShieldCor brings together the experience, technical knowledge 

and support of our credentialed safety experts supported by our 

confi gurable technology to help you create, deploy and integrate a 

stronger safety ecosystem that exceeds your organization’s goals.

ShieldCor protects your bottom line

ShieldCor provides intelligence, real-time data and enhanced 

visibility that:

■   Proactively Identifi es Risks
Plan targeted interventions and correctly allocate

safety spend.

■   Integrates Data Sources 
Get a complete 360-degree view of your safety processes, 
equipment maintenance and resource planning systems and 
other third-party information.

■   Tracks KPIs
Identify metrics and measure your organizational culture to 
provide a baseline model for optimum safety performance with 
insights on which indicators are impacting safety.

■   Drives Continuous Improvement
Capture real-time data on potential root causes of safety failures 
and identify trends that increase operational risk.

■   Ensures Better Outcomes
Use predictive modeling to compare data between leading and 
lagging indicators.

■   Manages Partner Certifi cations 
Easily monitor and manage ongoing business identity 
certifi cations, including MBE, WBE and more.

No Risk. No Obligation.

Learn how Vertikal can help your enterprise become more 

e�  cient, e� ective and profi table when it comes to managing 

the insurance, fi nancial, compliance and safety requirements

of your supply chain.

101 Sunnyside Blvd.
Suite 200
Plainview, NY 11803
Vertikalrms.com
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RESULTS

Elevation is on the forefront of 
applying marketing best practices 
that deliver business results.
Today, Vertikal RMS provides a multi-offering solution combined on one 
integrated and configurable platform, delivering a suite of risk management 
software solutions that help enterprises identify and manage risks before 
they become major financial and/or legal liabilities. Vertikal RMS contains 
the two distinct and important lines of business: CertFocus and PreQual, as 
well as a third product line called ShieldCor. Vertikal’s solutions add value 
by providing clients with access to professionally accredited advisors who 
consult and give expert guidance on a case-by-case basis. Elevation 
Marketing also developed and launched a new website for Vertikal 
RMS, incorporating new design elements and thoughtful information 
architecture that adhered to Elevation’s developed brand positioning 
and mood board. The new website effectively folds these business lines 
and products into a seamless website experience to illustrate the integrated 
SaaS platform offering.

Next up: Elevation is helping Vertikal execute a multi-year lead 
generation campaign designed to grow revenue exponentially.

A SEAMLESS WEBSITE 
EXPERIENCE TO 
ILLUSTRATE THE 

INTEGRATED SAAS 
PLATFORM OFFERING.



Scott Miraglia, President 
Sales@ElevationB2B.com 
275 East Rivulon Blvd., Suite 411 
Gilbert, Arizona 85297 

480.775.8880
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Elevation Marketing is a full-service B2B marketing agency, 
providing exceptional client experiences that result in more 
business wins. We go beyond tactics to inspire experiences 
that build brand believers. From a holistic perspective, we 
focus on all aspects of operations and strategy to ensure 
alignment between marketing and sales.

We have a strong command of inbound marketing, and 
know how to effectively manage, deliver and retain buyers. 
We offer full-cycle web development services for the 
enterprise. We build bridges of communication, streamlining 
the dissemination of information to targeted entities.

Whether its partner portals, online stores, web apps or 
microsites, our custom digital solutions help you govern 
personal data through its entire lifecycle for superior lead 
generation and nurturing.

If you have a B2B product or service that solves real-world 
problems, then you’ve done your job. We’ll do ours by 
connecting you to the B2B decision makers that will  
benefit from what you have to offer.

Top 20 
Interactive Marketing Firm

ABOUT ELEVATION


