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Microchip
CASE STUDY

Elevation Marketing bridges company tradition and 
design thinking to modernize an established brand. 

http://www.elevationb2b.com


Microchip designs, manufactures and sells microcontroller and analog semiconductors, 
providing low-risk product development, lower total system cost and faster time to 
market for thousands of diverse customer applications worldwide. The company 
leverages its circuit design, process technologies, development tools, applications 
knowledge and manufacturing experiences to enable customers to implement 
embedded control functions in their end systems. Its products are used by more than 
120,000 customers in the automotive, aerospace, defense, space, communications, 
computing, consumer and industrial control markets. Headquartered in Chandler, 
Arizona, Microchip offers outstanding technical support along with dependable  
delivery and quality. The company has shipped more than 27 billion microcontrollers  
to customers worldwide since 1990.

BACKGROUND 

Microchip is a leading provider  
of smart, connected and secure  
embedded control solutions

ITS PRODUCTS ARE  
USED BY MORE THAN 
120,000 CUSTOMERS



CHALLENGE 

Microchip sales and marketing teams had an abundance of 
research but disagreed on how best to represent the company 

With engineering at its heart, Microchip had traditionally focused its brand creative and messaging on the technical aspects of its products and 
applications. The company wanted a fresh approach, but differing opinions on what that meant and an overabundance of research made building 
consensus among key stakeholders challenging. 

Microchip engaged Elevation to evolve the brand in a way that would honor tradition while appealing to a modern audience. They 
chose to begin with their sales presentation template, as that asset is highly visual and widely used across the organization with internal and external 
audiences. The template would be used as a foundational element as assets were updated and new ones developed. 

The company wanted a fresh approach
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STRATEGY

A selection of mood boards  
blends established brand elements  
with fresh design  
PHASE 1: RESEARCH AND DISCOVERY  
The initial phase of the project focused on synthesizing the research that 
had already been conducted by Microchip with information gleaned from 
in-depth conversations with stakeholders from across the company. Elevation 
also immersed itself in Microchip’s culture, selling process and product 
portfolio. Through this research, elements of the brand that were  
non-negotiable—the logo design, bug and color—were unearthed,  
as were opportunities for change.

PHASE 2: CREATIVE  
Research and stakeholder conversations conducted in the first phase of 
the project were central to the development of visually compelling creative 
concepts. Elevation developed three mood board options for the 
Microchip team to choose from, each thoughtfully and strategically 
designed to represent the company’s purpose, offerings and brand promise 
through specific color palettes, photography, fonts and design elements.
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Mood board 3
The boldest of the mood boards was option three. With its grittier feel and the direct gaze of 
its subjects, the photography took on a decidedly modern look while still juxtaposing shots of 
technology with “technology in use.” The red from the Microchip logo became an accent color 
subservient to a dramatic, sophisticated black and grey palette, with an acid green accent color 
adding to the modern vibe. A bold circle/square pattern was used as a photo overlay and against 
the white open space to add interest and focus the eye. The icons were kept simple, but mildly 
detailed, to mimic the texture in the tech-focused photograph. The font was crisp and modern, 
using black to contrast the stark white background. 

Mood board 1
The first mood board sought to depict the company’s technology in a vibrant way while maintaining 
the brand equity of the Microchip logo. The design team developed a cool-toned, saturated palette 
to play off of the strong red in the logo. The colors were particularly arresting in the photography, 
which used a muted background to make them pop. The photos juxtaposed technology with 
“technology in use” to place Microchip’s products in a larger context and add a personal element. A 
stylized white X was used to direct the eye to places where the microchip was in use and to provide 
a unifying element throughout the design. The X element also became a background pattern that 
created texture and movement throughout the mood board. Icons were simple and clean, as was 
the font. The same red in Microchip’s logo was chosen for headlines for emphasis. 

Mood board 2
Mood board number two also centered on the strong red in the Microchip logo, but used 
warmer and cooler shades to build out the full palette. Thin lines used to add background 
interest play on the grids on a microchip and direct the eye to and through images and other 
features of the design, including points of interest where the technology is incorporated into 
real-world uses such as solar panels or smart phones. The photography again juxtaposes 
“technology in use” with tech-centric images, including one of a microchip itself, while 
utilizing off-center perspectives and a circular crop to add movement. The font and icons 
had an airy and traditional feel. As in option one, headlines were also shown in logo red.



Original Proof Color Blind Testing

RESULTS 

A new design for a new era that  
respects the past while looking  
toward the future 
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While the Microchip team was excited by the boldest of the mood boards (option three), they felt 
it represented a bigger leap than the company was ready for. They chose mood board two, with 
tech-centric images presented in a fresh way and modern design touches such as ample white 
space, interesting photography perspectives and background lines that echoed the electronics 
on a microchip. Tertiary and accent colors added to the palette gave them the opportunity to 
move beyond the company’s red/black/grey trio that had constrained creativity and, in some 
cases, didn’t enable them to emphasize key points effectively. As this would be a “living” template, 
Elevation ensured that it would be easy to work with, from the design elements to the charts and 
graphs the sales, marketing and leadership teams used and updated on a regular basis.  

Adjusted Proof - Replaced Large Circular Images with Rectangles
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DELIVERABLES

• Research synthesis

• Stakeholder interviews

•  3 mood boards

•  Presentation template

MCHP Corporate 
Presentation Overview

Presenter Name  |  Presentation Date:

Confidential  |  3

Leading Total Systems Solutions provider:

• High-performance standard and specialized 
Microcontrollers, Digital Signal Controllers 
and Microprocessors

• Mixed-Signal, Analog, Interface and 
Security solutions

• Clock and Timing solutions

• Wireless and Wired Connectivity solutions

• FPGA solutions

• Non-volatile EEPROM and Flash Memory solutions

• Flash IP solutions

Corporate Overview

~ $6 Billion 
revenue run rate

~ 19,000
employees

Headquartered
near Phoenix in Chandler, AZ

Old New



Scott Miraglia, President 
Sales@ElevationB2B.com 
275 East Rivulon Blvd., Suite 411 
Gilbert, Arizona 85297 

480.775.8880
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Elevation Marketing is one of the most dynamic, integrated 
B2B agencies in the U.S., and for good reason – our strategic, 
fully-integrated approach aligns sales and marketing to 
deliver remarkable results for clients whose buying cycles, 
customer behaviors and channels to market are uniquely 
their own. Marketing B2B companies successfully requires 
deep understanding of the B2B space, a knack for compelling 
brand stories, and the ability to execute effectively when 

buyers are companies, not consumers. With proven B2B 
acumen, unparalleled research and exceptional creative 
design, we develop data-driven marketing strategies and 
build memorable brand experiences that empower lasting 
customer relationships for clients in every industry.

Top 20 
Interactive Marketing Firm

ABOUT ELEVATION

 
Insight. Innovation. Impact. 


