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Amazon Business
CASE STUDY

Elevation Marketing designs an integrated 
marketing campaign to enhance brand 
awareness in Germany and the UK 



Everything you love about 
Amazon. For your business.
Amazon Business takes the model popularized by the Amazon.com shopping site and 
refines it for organizational purchasing, simplifying the purchasing process, streamlining 
workflows, and providing policy controls and analytics dashboards. Business Prime also 
offers the familiar fast, flexible, free shipping, as well as advanced controls and analytics.

BACKGROUND 



To accelerate its momentum in Germany and the U.K., 
Amazon Business wanted a fresh, exciting, integrated 
marketing campaign to attract prospective customers, 
drive engagement and web traffic, and position the 
company as an indispensable partner to organizations 
of all sizes and types. They had been employing a 
variety of individual tactics in each market to varying 
levels of success. Awareness was on the upswing, but 
customer conversion rates weren’t growing as quickly as 
hoped. The company was ready for a more integrated 
approach that would continue to broaden awareness 
while persuading prospective customers to switch from 
their current suppliers, many of which were trusted, 
longstanding relationships. For future marketing efforts, 
they also wanted a better understanding of which 
tactics worked with which customers in which markets.

CHALLENGE

Amazon Business 
needed a creative, 
integrated 
campaign to 
raise awareness 
of the brand



PHASE 1: STRATEGY 
With a thorough understanding of Amazon Business’ U.K. and German markets, 
customers and competitors in hand, Elevation Marketing put together a detailed strategy 
aimed at shifting people’s habitual purchasing behaviors by focusing on the full breadth  
of Amazon Business’ service offerings, not just their product catalogue. The strategy unified 
every element of the Amazon Business marketing and sales plan, and a comprehensive, 
integrated marketing plan followed. 

Develop a campaign focused 
on Amazon Business’ unique
customer experience and persuade 
purchasers to switch brands

Elevation Marketing was already familiar with the nuances of the U.K. and 
German markets through its work with other Amazon divisions. It put that 
knowledge to work developing a marketing strategy, creative design and 
assets that would entice customers to explore the full Amazon Business 
value proposition, from the company’s vast product selection and fast,  
free delivery to streamlined procurement processes, ease of integration 
with other systems, and robust analytics tools. It was important to sell  
the experience of working with Amazon Business, because at the end  
of the day most products can be bought elsewhere. 

STRATEGY



STRATEGY

PHASE 2: CREATIVE 
The best creative is purpose-driven. The Elevation Marketing creative team put its artistic 
intuition, technical ingenuity and creative intelligence to work to produce innovative graphic 
design, assets and online experiences aligned to the business strategy, sales and marketing  
plans, and customer expectations. Two creative concepts were produced. 

The first, centered on the catchphrase “I didn’t know I could get this on Amazon Business” 
featured a clean, color-blocked design with images of items businesses would not  
necessarily think they could get on Amazon Business, such as a cement mixer, salon  
chair and repair shop light. 

The catchphrase for the second concept was “If you see it there, you can buy it here.”  
For authenticity, images of day-in-the-life business situations were art directed and shot on 
location in Europe by Elevation Marketing featuring an office setting, janitorial closet and  
break room. Options were also developed for future use with more targeted audiences, such  
as a barber shop, construction site and more. In each image, “Add to Basket” tags highlighted  
all manner of products that could be purchased on Amazon business, from laptop computers  
and office snacks to combs and caulk guns. 

PHASE 3: EXECUTION 
Elevation Marketing produced a full suite of campaign assets in alignment with creative  
concepts, including online, print, social media and radio ads; out-of-home experiences; direct 
mail and email; a social media contest; and a landing page. All were produced in German  
and British English. 

The agency also orchestrated a campaign media strategy, collaborating with a specialist in 
European media to put together a program that would reach and influence Amazon Business’ 
target demographics. 

In addition, Elevation Marketing devised a distinctive social media campaign for LinkedIn, 
Facebook and Twitter to drive people to a custom landing page, where they could enter to  
win a €500 gift card and get a discount for registering as a new Amazon Business customer. 



• Marketing campaign strategy

• Integrated marketing plan

• Media plan orchestration

• Creative concepts

• Marketing assets

• Social media contest

DELIVERABLESDELIVERABLES



DELIVERABLES



Elevation’s strategy, creative,  
media plan and social contest drove 
registrations well above expectations 
Throughout the integrated marketing campaign, Elevation Marketing had one goal: give 
Amazon Business the best return on investment and help them achieve extraordinary 
results. Our clients’ standards and expectations were high, and so were ours. 

The campaign was a great success —  registration goals were met in just a few  
weeks, more than twice as fast as anticipated. Amazon retains proprietary rights  
to additional campaign results. 

RESULTS

>> REGISTRATION GOALS

90

30

Original projection

Actual results

DAYS

DAYS
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Elevation Marketing is a full-service B2B marketing agency, 
providing exceptional client experiences that result in more 
business wins. We go beyond tactics to inspire experiences 
that build brand believers. From a holistic perspective, we 
focus on all aspects of operations and strategy to ensure 
alignment between marketing and sales.

We have a strong command of inbound marketing, and 
know how to effectively manage, deliver and retain buyers. 
We offer full-cycle web development services for the 
enterprise. We build bridges of communication, streamlining 
the dissemination of information to targeted entities.

Whether its partner portals, online stores, web apps or 
microsites, our custom digital solutions help you govern 
personal data through its entire lifecycle for superior lead 
generation and nurturing.

If you have a B2B product or service that solves real-world 
problems, then you’ve done your job. We’ll do ours by 
connecting you to the B2B decision makers that will  
benefit from what you have to offer.

Top 20 
Interactive Marketing Firm
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